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PIEMERS - 2026. GADA SEPTEMBRIS

Nederigo kliksku izmaksas tris
nozares

Cik e-komercijas veikali, vietejo pakalpojumu uznemumi un B2B potencialo klientu piesaistes komandas maksa

par klikskiem, kas nekad nebutu pirkusi — un cik lielu dalu no ta var atgut. Skaitli konvertéti no ASV dolariem uz
EUR péc ECB atsauces kursa 2026. gada 25. septembris (1 EUR =1,1403 USD).
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01 PAMATI $aveMyBudget

Kas ir nederigs klikskis?

Google definicija: jebkurs Klikskis uz jusu reklamu, kas nav no cilvéka ar patiesu interesi par to, ko jus
reklaméjat. Par tiem jums nav jamaksa. [1][2]

Automatizets

Boti, mekletajprogrammu
robotprogrammaturas, kliksku fermas un
"maldinosa programmatura”, kas
masveida klikskina uz reklamam. 2024.
gada automatizeta datplusma pirmo reizi
parsniedza cilveku datplusmu: 51% no

Apzinats

Cilveki, kas klikskina, 1ai maksligi
palielinatu kada izmaksas — konkurenti,
kas iztukso pretinieka dienas budzetu, vai
izdevéji, kas kliksSkina uz reklamam savas
vietnes, lai nopelnitu. Google abus
uzskata par nederigiem. [1][2]

Nejauss

Dubultklikski, nejausi pieskarieni
mobilajas reklamas vietas, klikski
neveiksmiga reklamas izvietojuma del.

Bez noluka, bez pirkuma — bet, ja tas
paslid cauri, rekins tomer tiek izrakstits.

[1]

visas timekla datplusmas, 37% no
launpratigiem botiem. [1][3]

Ka Google torisina

Google automatiski atfiltre lielako dalu nederigas datplusmas (200+ filtru, gan reallaika, gan retrospektivi) vél pirms jums izraksta rékinu,
un, ja atrod vairak, pievieno "nederigas darbibas" kreditu kadam nakamajam rekinam. [2][4] Viss, ko tas sistémas neklasificé ka nederigu, tiek
rekinats ka parasts klikskis — un tiesi So starpibu meéra paréja Sis prezentacijas dala. Reklamdevéji var pieprasit manualu izmekléSanu par
kliksSkiem, kas nav vecaki par 60 dienam. [2][5]

.....



02 - APJOMS SaveMyBudget

Aptuveni katrs 12. apmaksatais klikskis ir nederigs

8 50/ Nederigo klikSku ipatsvars apmaksatajos klikSkos pa

? (o) platformam, 2025 [6][13]

vidéjais nederigo Klik&ku raditajs 2,7 miljardos apmaksatu klikéku, sedas Google Search C ) 5,2%
reklamas platformas, 2024. gada augusta-2025. gada jalija (Lunio) [6][7] Google (visi kanali) - 7,6%

Meta ] 8,2%

Microsoft / Bing cC ] 10,3%

11 40/ Google Display ] 12,0%
J 0 X | Twitter . 12,8%

vidéjais nederigo kliksku raditajs Google Ads, 104 milj. klikSku 43 701 LinkedlIn — 19,9%
konta, 6 méenesos 1idz 2026. gada februarim (Fraud Blocker) — pieaugums

no 5,9% 2010. gada [81[9] TikTok gl 24.2%

Neatkarigi verifikacijas uznémumi, kas mera jau atfiltretus lielu uznémumu pirkumus, uzrada
daudz zemakus raditajus (IAS 1,1%, DoubleVerify 0,5% [14][15]); nozares organizacija TAG
norada neatfiltréetu display/video IVT vértibu 9,96% apmeéra [16]. leprieks minétie MVU

— - ) - Ve - = apmaksatas meklésanas skaitli ir tie, kas attiecas uz Saja prezentacija aplukotajiem
Globalie zaudejumi — apleses atskiras atkariba no metodes R . o . ) . BN .
’ uznemumiem. Visiem kliksku krapsanas aizsardzibas pakalpojumu sniedzejiem ir komerciala

Spider AF, 2024. gada ... - 33,1 mljrd. € interese; kur iespéjams, mes citéjam divus, kas sakrit.

Lunio, 2025. gada dati (G 55,2 mljrd. €
Juniper Research, 202... ([ NEGTTEEGEGED 73,7 mljrd. €
Juniper, 2028. gada pr.. (N 151 mijrd. €

Juniper: 2023. gada zaudéti 22% no 335 mljrd. € globalo digitalas reklamas izdevumu.
[10][m]N2][6]

Viena pakalpojumu sniedzéja dalijums pa platformam (Lunio). Fraud Blocker dati tikai par Google: Search 11,2%, Shopping 7,9%, PMax 12,1%, Display 35,5% [8] 3



03 - STARPIBA SaveMyBudget

Ko Google kredite salidzinajuma ar to, ko atklaj neatkarigi riki

Tie pasi konti, tie pasi klikski, tas pats ceturksnis. Google filtri paveic lielako dalu darba; atlikums tiek rékinats ka parasti
klikski. [8][17][18][19]

NOZARE (ASV GOOGLE ADS, 2026.G. 1.

CET., JA NAV NORADITS CITADI) GOOGLE ZINOTAIS NEDERIGAIS NEATKARIGI KONSTATETAIS STARPIBA (FRAUD BLOCKER) IZLASE

\/isas nozares 10,4% 16,2% 5,8 punkti 48 milj. klikSku, 23 tukst.
kampanu, 37,2 milj. € izdevumi

Juridiski 10,9% 14,7% 3,8 punkti 50+ kontu, 36,6 tukst. kliksku,
321 000 € izdevumi

Majsaimniecibas pakalp. (2025.apr.—- 8,6% 12,5% 3,9 punkti 100+ kontu, 1 milj.+ kliksku,

2026.marts) ~877 000 € izdevumi

Finanses un apdrosinasana 5,9% 1,4% 5,5 punkti 40+ kontu, 365 tukst. kliksku,

877 000 €+ izdevumi

4-6 punkti +9,5% <0,02%

no izdevumiem ir starpiba Fraud Blocker 2026. papildu nederigu klikSku ménesi tiek blokéti klikSku tika kreditéti retrospektivi péc

gada izlasés — klikski, ko ta riks klasifice ka papildus Google filtriem visa Lunio klientu baze, reklamdeveju zinojumiem, saskana ar Google

nederigus, bet Google atskaités tie tadi nav. Ar ietaupot ~6,4% izdevumu. [20] 2007. gada pazinojumu. Google paslaik

8770 €/meén budzetu tas butu 351-526 € ménesi. nepublicé kopéjos nederigo kliksku vai kreditu

[17]1[18][19] skait]us; tas Ads Safety Report tos neaptver.
[21][22]

Tabulas avots: Fraud Blocker nozaru parskati, 2026 — pakalpojumu sniedzéjs ar komercialu interesi; tomér tendence (neatkarigi konstatétais > Google zinotais) ir vienada visos datu kopumos, ko atradam. 4



O4 - 1. GADIJUMA IZPETE — E-KOMERCIJA

D2C Shopify veikals, 13 200 €/meénesi Google Search + Shopping

Ko dati saka par mazumtirdzniecibu

Google Shopping klikski: 7,5% nederigu 2026. g. 2. ceturksni (Lunio, 414 milj.
mazumtirdzniecibas kliksku) un 7,9% (Fraud Blocker) — divi pakalpojumu
sniedzéji, viens skaitlis. [23][8]

Shopping nederigo klikSku raditajs pieauga par +80% no 2025. g. 4. ceturksna
(4,2%) 11dz 2026. g. 2. ceturksnim (7,5%); Al Max kampanam ir par 72% vairak
nederigas datplusmas neka standarta Search. [23][24]

Mazumtirdznieciba kopuma: no 6,0% (Lunio, 2025) 11dz 18,3% (Fraud Blocker
klientu dati). [6][9]

Medianas Search CPC: Shopping/Gifts 3,63 €, Apparel & Jewelry 3,89 €
(WordStream, 2026). [25]

35,7% no Melnas piektdienas vietnes apmeklejumiem naca no botiem vai viltus
lietotajiem (CHEQ, 2021 — vietnes datplusma, nevis apmaksatie klikski). [26]

Publiceti gadijumi

Sparkles.io (D2C personalizéti produkti, €IM+/gada Search): 66 000 nederigu
klikSku viena ceturksni; ietaupijums €382k 2022. gada, €548k 2023. gada. [27]

Take Some Risk (e-komercijas agentura): par 40% tiraka datplisma, ietaupiti
26 300 €/meénesi. [28]

Motogolf.com (interneta golfa preCu mazumtirgotajs): konkurents manuali
iztukSoja dienas budzetus; prasiba minéeti 4380 €+. [29]

SaveMyBudget

N
llustrativs modelis — musu pienémumi, avotos balstiti raditaji
Ménesa izdevumi (Search + Shopping) 13200 €
Kombinétais nederigo kliksku raditajs (7% — starp Search 7,0%
3,1% un Shopping 7,5-7,9% mazumtirdznieciba [23][8])
Nederigi klik§ki ménesi (bruto, pirms Google pieskirtajiem 921€
kreditiem)
Gada 11000 €
Googqle filtri parasti kredite ~50-75% no ta, ko atklaj ~ 6580 €
neatkarigi riki [17][18][19] — pienemts 60%
Joprojam tiek rekinats, potenciali pieprasams =~ 4470 €/gada
Ja novirziti uz derigiem klikSkiem ar D2C medianas ROAS 3,3x [30], 11 000 € klutu par = 36 000 €
ienémumu. Nederigi klikski ari ietekmé Smart Bidding signalus, ko krediti nenovérs. [31]
J

438000 €

Lunio modelis: mazumtirgotajs ar 8,77 milj. €/gada apgrozijumu un 5% nederigo
klikSku raditaju gada izSkiez aptuveni 438 000 €. [23]

EUR-USD kurss €1=$1,14 (2026. g. 28. sept.). Pakalpojumu sniedz€&ju "ietaupijumi" = blokétie klikski x CPC, pasi zinots, nav revidéts. 5



05 - 2. GADIJUMA IZPETE — VIETEJAIS PAKALPOJUMU UZNEMUMS

SaveMyBudget

Santehnikas / majsaimniecibas pakalpojumu uznemums, 4380 €/menesi Google Search

Kapec kludas vietéja meéroga izmaksa dargi
e Medianas CPC 2025.-26. g.: santehnika 9,20 €, HVAC 8,49 €, jumtu segumi 9,38 €,

elektriki 10,68 €, juristi 8,66 €, zobarsti 7,02 €. Katrs nederigs klikskis izmaksa
gandriz 2x vairak neka visu nozaru mediana (4,75 €). [32][25]

e Majsaimniecibas pakalpojumu konti: 12,5% konstateti ka nederigi salidzinajuma
ar 8,6% Google zinotajiem — 3,9 punktu starpiba rékina (~0,13 € par klikski). [18]

e Juridisko pakalpojumu konti: 14,7% konstateti salidzinajuma ar 10,9%
kreditétajiem. [17]

e 52% mazo uznémumu kopéjais marketinga budzets ir mazaks par 877 €/ménesi —
no rita iztukSots budzets nozimeé visas dienas potencialos klientus. [33]

o Konkurentu klikSkinasana ir reala, tacu veido tikai dalu nederigas datplusmas
(~17% Lunio 2021. gada dalijuma; boti 38%). [34]

Publiceti gadijumi

e Palace Plumbers (Lielbritanija, 12 darbinieki, £3,000/mén = 3480 €): budzets
katru dienu no plkst. 10 idz 12 tika izsmelts, iesp&jams, konkurenta darbibas
rezultata; zaudeti "paris tukstosSi marcinu" (= 2320 €), pirms tas tika atklats. [29]

 Australijas atkritumu apsaimniekoSanas uznémumes: tas pasasiericu ID
klik§kinaja 5 no 6 vietéjo konkurentu reklamam; izsekots 1idz sestajam. [35]

» Rothenberg Law Firm: blokeéeti 6195 klikski, par 31% tiraka datplusma, ietaupiti
59 600 €. [36]

e Nekustama ipasuma agentiira (40+ vietnes): vidéji ~10% nederigu, vienam San
Antonio agentam ~40%. [37]

~ ™
llustrativs modelis — musu pieneémumi, avotos balstiti raditaji
Ménesa izdevumi 4380 €
Klikski ar CPC 9,20 € [32] = 477
Nederigi klikski pie 12,5% [18] ~ 60 / mén
Nederigi klikski ménesi (bruto, pirms Google pieskirtajiem 548 €
kreditiem)
Gada 6580 €
Google pasas krediti pie 8,6% [18] ~ 4530 €
Joprojam tiek rékinats, potenciali pieprasams (3,9 punkti) ~ 2050 €/gada
Fraud Blocker skala dod tadu pasu rezultatu: 877 €/mén - 410 €/gada, 4380 € » 2050 €,8770 € - 4100 €
netiek atmaksati. [18] Ar santehnikas potenciala klienta izmaksam 113 € [32], 6580 € ir aptuveni 58 realu
potencialo klientu vertiba gada.
N\ J
Vecaki nozares dati — jaizmanto piesardzigi
ClickCease 2019.-20. gada MVU pétijuma (1,8 mljrd. klik§ku) tika uzraditi Sadi nederigo
klikSku raditaji: atsledznieki 53%, santehniki 46%, kaitéklu apkaroSana 62%, ar konkurentu
klikSku pikiem 81-88% karantinas laika. Sie skaitli joprojam tiek atkartoti ka "2026. gada
statistika" pakalpojumu sniedzéju emuaros; tie ir sesi gadi veci un pandémijas maksligi
paaugstinati. [38]
6

GBP-USD kurss £1 = $1,32 (2026. g. 28. sept.). Google Local Services Ads ir atseviska automatizéta kreditu sistéma nederigiem potencialajiem klientiem [39].



06 - 3. GADIJUMA IZPETE — B2B KLIENTU PIESAISTE

B2B SaaS, 26 300 €/meénesi sadaliti starp LinkedIn un Google Search

Kur B2B nozare pazud nauda

Potencialo klientu piesaistes reklamdevéji redz par 32% vairak nederigas
datplusmas neka e-komercijas zimoli. [7]

LinkedIn: 19,9% nederigu visas nozarés; 15,3% IT un drosibas reklamdevéjiem (64
milj. klik§ku, 2025. g. 3. cet.-2026. g. 1. cet.), pieaugot ceturksni péc ceturksna;
36% bankam un kreditéSanai. Google kombinétais raditajs IT nozareé: 3,9%.
[13][40][41]

lzmaksas par klikski: LinkedIn 4,89-8,23 € (B2B House, Metadata); B2B
programmaturas terminiem 11,40-16,66 € Google viena publiceta gadijuma.
Izmaksas par potencialo klientu: LinkedIn 177 €, Google 460 € (Metadata, 153 B2B
reklamdevéji). [43][42][29]

25% potencialo klientu piesaistes veidlapu iesniegumu ir nederigi (Anura); 14,1%
no 4 milj. B2B demo pieprasijumu iesniedzeju tika diskvalificeti ka
spams/neatbilstosi (Chili Piper). [44][45]

69% performance marketinga specialistu zino par viltus potencialajiem klientiem
no apmaksatajam kampanam. [46]

Publiceti gadijumi

* Nenosaukts LinkedIn reklamdeveéjs: 400 viltus potencialie klienti 60 dienas. [48]

Programmaturas un IT nozares nederigo kliksku raditaji Google ir zem vidéja (6,5%); B2B probléma koncentréjas LinkedIn un potencialo klientu kvalitate, nevis pasos Google kliksku raditajos [6][40].

Canto (B2B SaaS, DAM): ~569 100 €/ménesi zaudéti nederigas datplusmas dél
pirms aizsardzibas ievieSanas; +307 000 € kvalificétu iespéju pirmajos divos
meéenesos péc tam. [47]

REVIEWS.io (B2B programmatura): ~9% nederigu kliksku ar CPC 11,40-16,66 €;
atkartoti konkurenta klikski no vienas ierices pie dargakajiem terminiem. [29]

SaveMyBudget

e ™
llustrativs modelis — musu pienemumi, avotos balstiti raditaji

LinkedIn: 13 200 € x 15,3% nederigu [40] 2010 € / meén

Google Search: 13 200 € x 3,9% nederigu [40] 513€/ meén

Nederigi klikski gada (bruto, pirms platformu kreditiem) 30300 €

Viltus potencialie klienti pie 25% no ~100 ménesa veidlapu ~ 25/ mén

aizpildijumiem (pie CPL) [44][42]

Pardosanas laiks, sekojot viltus potencialajiem klientiem 17 500 €/parst.

(CHEQ aplése: ~17 500 € uz parstavi gada) [49]

TieSas + sekundaras, viens parstavis ~ 47 900 €/gada
Google izmekléSanas par nederigiem klikSkiem tveruma ietilpst tikai Google Ads dala (~6140 €/gada
bruto); LinkedIn izmanto savu filtréSanu un nepublicé nederigo klikSku raditaju. [50] Lielakas B2B
izmaksas ir netiesas: 22% marketinga vaditaju norada sabojatus CRM datus ka postosako nederigas
datplismas seku, un B2B pardoSanas komandas 1€s, ka 32% vinu CRM datu ir kladaini. [51]

- J
gada izSkiez reprezentativs finansu pakalpojumu reklamdevéjs ar 4,38 milj. €/gada
apgrozijumu un CPC 10,09 € — = 778 000 € zaudétu ienémumu pie ROAS 3:1 (Lunio,

86 milj. kliksku). [41]
7



07 - ATGUSANA

Pretenzijas: ka darbojas process un cik biezi tas atmaksajas

Google izmekléSana par nederigiem klikskiem [2][5]

e 60 dienu atskatiSanas periods no kliks§ka datuma.

e lesniedz konta administrators, izmantojot Click Quality Form; nepiecieSami
klikSku ID (GCLID), IP adreses, laika zimogji, atslégvardi, datumu diapazons un,
ideala gadijuma, servera zurnali.

» Googleizskata dazu darba dienu laika un pieskir rékina kreditu — nekad nauda
— nakamaja rekina.

» Jaunums 2025. gada: Google Ads parskats par nederigas darbibas kreditiem
rada kreditéetos klikSkus un izdevumus katrai kampanai. [52]

e Visbiezakais atteikuma iemesls ir nepietiekami pieradijumi. [5]

SaveMyBudget darbojas virs Google filtréSanas. Google sistémas notver vairakumu; pretenziju
process pastav atlikumam, un tas atalgo pieradijumus.

~5-10%

no pasu iesniegtajam pretenzijam vai
apstridétajiem klikskiem tiek
apstiprinati, pec divu aizsardzibas
pakalpojumu sniedzéju pieredzes; ja
apstiprinati — 30-50% no pieprasitas
summas. Nav Google dati. [5][53]

5,3%

no vecakajiem marketinga
specialistiem izmanto ipasu nederigas
datplusmas platformu, lai gan 75,6%
norada, ka tas déel zaudé vairak neka 5%
meénesa budzeta. [55]

SaveMyBudget

8-15%

no revidetajiem izdevumiem tiek atguti,
pec viena reklamu audita uznémuma
datiem, kas strada ar pilniem klikSku
zurnaliem (pasa preses relize; par 2025.
gadu deklarétas 87,7 milj. €+ atmaksas).
[54]

M EYY

— meés neatradam nevienu neatkarigu
aptauju par to, cik reklamdeveju jebkad
iriesniegusi pretenziju, ne ari par
veiksmes raditajiem. Google pédéjo
reizi publicéja retrospektivo kreditu
raditaju 2007. gada (<0,02% no
klikSkiem). [21]

~
Pieradijumu trukums ir veiksmes trukums
Pakalpojumu sniedzéji piekrit viena: pasu iesniegtas pretenzijas parasti neizdodas
pieradijumu trukuma dél, un pretenzijas, ko pamato kliks§ku limena zurnali, Skiet,
veicas labak. Google izvirza tadu pasu prasibu — klikSku ID, IP adreses, laika
zZimogi, zurnali. Vai pretenzija gust panakumus, lemj Google. [5][53][54]

J

Apstiprinasanas un atguSanas raditajus zino pakalpojumu sniedz€ji, nevis Google. Krediti novérs rékinu, nevis veiktspéju: boti, kas jau sasniegusi kontu, jau irietekméjusi likmju noteikSanu un parskatus [31]. 8



08 - SALIDZINAJUMA SaveMyBudget

Cik daudz budzeta tiek izSkiests — tris uzpémumi

VIETEJAIS PAKALPOJUMU

E-KOMERCIJA (SHOPIFY D2C) B2B SAAS LEADI

UZNEMUMS

MénesSa apmaksatie izdevumi 13200 € 4380 € 26 300 €
(modelis)
Kanals Google Search + Shopping Google Search LinkedIn + Google Search
Izmantotais nederigais raditajs  7,0% [23][8] 12,5% [18] 15,3% LinkedIn / 3,9% Google [40]
Medianas CPC 3,63 € [25] 9,20 € [32] 8,23 € /5,15 € [42][25]
Nederigi klikski gada (bruto, 11000 € 6580 € 30300 €
pirms kreditiem)
Nederiga budzeta dala (bruto) 7,0% 12,5% 9,6%
Google krediti sedz (aplése, ~ 6580 € =~ 4530 € ~ 3680 € (tikai Google dala)
~60%)
Rékina un potenciali =~ 4470 € ~ 2050 € =~ 2460 € (Google) - LinkedIn arpus tvéruma
pieprasams, gada
Sléeptas izmaksas Smart Bidding trenéts uz botu klikSkiem; = 36 000 € ~58 realu potencialo klientu ~25 viltus veidlapu aizpildijumi ménesi; ~17 500 € uz parstavi gada

ienémumu, ja novirziti uz derigiem klikSkiem pie vértiba gada pie CPL113 € turpmakam darbam (CHEQ aplése)

ROAS 3,3x

6580-30700€ 10500-15200€ 25%

gada nederigu kliksku vértiba pie 4380-26 300 € ménesa gada zaudé tipisks 8770 €/méenesi Google Ads reklamdevéjs no mazo uznémumu PPC budzetiem kopuma tiek izSkiesti
budzetiem, pirms Google kreditiem; aptuveni 2020-4380 € (CHEQ); ClickCease MVU pétijums uzradija 13 200 €+ pie (WordStream, 2013. gada pétijums) — nederigi klikski ir tikai
no ta joprojam tiek rékinats un ir pieprasams. Modeli 7890-8770 €/ménesi. [56][38] dala no plasakas efektivitates problémas. [57]

ieprieks.

Modeli ir musu; katram tajos minetajam raditajam un cenai ir noradits avots. Mainot izdevumus, skaitli mainaslineari. 9



09 - KO MES AR TO DARAM

SaveMyBudget

Uzraudzit, pieradit, pieprasit — bez rezultata-bez maksas

SaveMyBudget darbojas virs Google pasas aizsardzibas. Més uzraugam katru apmaksato klikski,
veidojam pieradijumus, ko pieprasa Google izmekléSana, un musu komanda izskata un iesniedz

pretenziju. Lemj Google.

1- Uzraudzit

Viens tags jusu vietné un tikailasisanai
paredzets Google Ads savienojums.
Katrs klikskis tiek izvértéts pret 20+
atklasanas noteikumiem un tikla méroga
izlukoSanas datiem — krapnieks, kas
atklats viena konta, tiek atzimeéts visos
kontos.

2 - Pieradit

Pieradijumi katram klikskim — kliksku ID,
IP adreses, ierices, laika modeli —
apkopoti formata, ko pieprasa Google
Click Quality Form, un parbauditi pret
jusu faktisko rékinu.

3 - Pieprasit

60 dienu perioda musu komanda izskata
pieradijumus un iesniedz pretenziju.
Google parasti atbild dazu dienu laika.
Kad Google apstiprina kreditu, mes
panemam 25% no ta. da pretenzija tiek
noraidita, jus nemaksajat neko.

N

Meés nesolam atmaksas — Google izskata katru
o pretenziju, un tas filtri jau notver lielako dalu
o nederigas datplusmas. Més mainam pieradijumu

kvalitati atlikumam — tiesi tur, kur pasu iesniegtas

no katra Google apstiprinata kredita. Uzraudziba, informacijas panelis, pieradijumi un iesniegdana ir bez pretenzijas parasti neizdodas. [5][53]

maksas. Nekada maksa zem $10. savemybudget.io

J

Maksa un process, ka publicéts vietné savemybudget.io/pricing, 2026. gada septembris.

10



ATSAUCES 1.-30.

1.

10.

11.

12.

13.

14.

15.

Google Ads Help — "Invalid clicks: Definition" (answer 42995). support.google.com/google-a
ds/answer/42995

. Google Ads Help — "About invalid traffic" (answer 11182074), incl. investigation process and

60-day window. support.google.com/google-ads/answer/11182074

.Imperva / Thales — 2025 Bad Bot Report (2024 data): 51% automated, 37% bad bots. Apr 2025.

imperva.com/resources/resource-library/reports/2025-bad-bot-report/

. Google Ad Traffic Quality — "How we prevent invalid activity". google.com/ads/adtrafficqualit

y/how-we-prevent-it/

. Fraud Blocker — "How to get a refund for invalid clicks from Google Ads" (vendor; ~10%

approval, 30- 50% of amount). Upd. Jun 2026. fraudblocker.com/articles/how-to-get-a-refun
d-for-invalid-clicks-from-google-ads

. Lunio — 2026 Global Invalid Traffic Report / "Click fraud statistics by industry" (2.7B clicks;

8.51%; $63B). Jan 2026. lunio.ai/blog/click-fraud-statistics-by-industry

. MediaPost — "Ad spend wasted on invalid traffic reached $63B in 2025" (lead-gen +32% vs e-

com). Jan 2026. mediapost.com/publications/article/412156/

. Fraud Blocker — "Invalid click rate benchmarks for Google Ads" (104M clicks, 43,701 accounts;

11.4%; by campaign type). Feb-Sep 2026. fraudblocker.com/data/invalid-click-rate-benchmark
s-for-google-ads

. Fraud Blocker — "Click fraud statistics" (vendor data; retail 18.3%, 1egal 14.7%). Jun 2026. fraud

blocker.com/data/click-fraud-statistics

Juniper Research — Digital Advertising Fraud whitepaper ($84.2B 2023; $172.3B 2028). Sep
2023. fraudblocker.com/wp-content/uploads/2023/09/Ad-Fraud-Whitepaper_Jduniper-Resear
ch.pdf

Search Engine Land — "22% of digital ad spend lost to fraud in 2023". Sep 2023. searchenginel
and.com/ad-spend-lost-ad-fraud-2023-432610

Spider AF / Spider Labs — 2025 Ad Fraud Report ($37.7B; 5.1% programmatic). May 2025. spide
raf.com/press-releases/spider-labs-releases-2025-ad-fraud-report-...

Lunio — "Invalid traffic rates by ad platform" (Linkedln 19.88%, TikTok 24.2%, Meta 8.2%,
Google 7.57%). 2026. lunio.ai/blog/invalid-traffic-rates-by-ad-platform

Integral Ad Science — Media Quality Report, 21st ed. (global IVT ~1.1%). Jul 2026. go.integralad
s.com/rs/469-VBI-606/images/AMER_MQR_21st_Edition_IAS.pdf

PPC Land — "DoubleVerify cuts fraud rate 24%" (0.5% SIVT Q12026). Jul 2026. ppc.land/doubl
everify-cuts-fraud-rate-24-but-out-of-geo-ads-jump-12/

lo.

17.

18.

19.

20.

21.

22.

23.

24.

25.

26.

27.

28.

29

30.

SaveMyBudget

TAG (Trustworthy Accountability Group) — US Fraud Savings Report 2024 (9.96% unfiltered
IVT; $10.8B saved). 2024. tagtoday.net/pressreleases/tag-us-fraud-savings-report-2024-...

Fraud Blocker — "Click fraud in the legal industry" (14.7% vs 10.9%; $10 CPC; $4,560/yr). 2026. f
raudblocker.com/articles/click-fraud/legal-industry

Fraud Blocker — "Click fraud in home services" (12.5% vs 8.6%; 1oss ladder). 2026. fraudblocke
r.com/articles/click-fraud/home-services-industry

Fraud Blocker — "Click fraud in finance & insurance" (11.4% vs 5.9%; $12.80 CPC) and Q12026

Click Fraud Report (16.2% vs 10.4%). 2026. fraudblocker.com/articles/click-fraud/finance-indu
sty - /what-is-click-fraud

Lunio — "Google invalid clicks" (+9.5% blocked/month; 6.4% of spend). Sep 2025. lunio.ai/blo

g/google-invalid-clicks

Google AdWords blog via WebmasterWorld — "<10% of clicks filtered; <0.02% credited
reactively". Mar 2007. webmasterworld.com/google_adwords/3267416-2-30.htm

Google — Ads Safety Reports 2023, 2024, 2025 (no invalid-click or credit totals published). se
rvices.google.com/fh/files/misc/ads_safety_report_2024.pdf

PPC Land — "Al Max shows 72% more invalid traffic in retail search, Lunio finds" (Shopping
7.51%; 414M retail clicks; $500k model). Aug 2026. ppc.land/ai-max-shows-72-more-invalid-tr
affic-in-retail-search-lunio-finds/

Search Engine Journal (Lunio partner content) — "Al Max is sending retailers more invalid
traffic". Aug 2026. searchenginejournal.com/partner-resources/ai-max-is-sending-retailers-
more-invalid-traffic/

WordStream / LocaliQ — Google Ads Benchmarks 2026 (13,474 US campaigns, Apr 2025-Mar
2026; CPC & CPL by industry). 2026. wordstream.com/blog/2026-google-ads-benchmarks

CHEQ — "Bot Friday: a third of Black Friday shoppers were fake" (35.7%; $368M). 2021-22. cheq,.
ai/blog/bot-friday-how-bots-and-fake-users-impact-retailers-on-black-friday/

Lunio — Case study: Sparkles.io (66,000 invalid clicks; €382k | €548k saved). 2025. lunio.ai/cas
e-studies/sparkles-io

ClickCease — Case studies: Take Some Risk, Wit Digital, Oliverson & Huss, Mindesigns,
Corkboard Concepts. clickcease.com/case-studies.html

. ClickCease — "5 case studies of malicious competitor click fraud" (Motogolf, Palace Plumbers,

REVIEWS.io, JustLaw). Jul 2020. clickcease.com/blog/5-cases-studies-of-malicious-competit
or-click-fraud/

Triple Whale — Google Ads benchmarks for DTC (median ROAS 3.27; 21,000+ brands). 2026. tr
iplewhale.com/blog/google-ads-benchmarks

Pakalpojumu sniedz€ju avotiem (klikS§ku krapSanas aizsardziba, verifikacija, botu mazinasana) ir komerciala interese, un slaidos tie ir attiecigi apzimeti. 1



ATSAUCES 31.-57.

31.

32.

33.

34.

39.

30.

37.

38.

39.

40.

41.

42.

43.

44,

45.

ClickCease — "Can click fraud hurt performance even if some invalid clicks are refunded?" Apr
2026. clickcease.com/blog/can-click-fraud-hurt-performance-even-if-some-invalid-clicks-ar
e-refunded/

LocaliQ — Home Services Search Advertising Benchmarks (3,211 US campaigns; Plumbing
$10.49 CPC/ 8129 CPL; HVAC, Roofing, Electricians). 2025. localig.com/blog/home-services-s
earch-advertising-benchmarks/

LocaliQ — Small Business Marketing Trends Report 2026 (52% under $1,000/mo). Feb 2026. 10
calig.com/blog/small-business-marketing-trends-report-2026/

Lunio — "Is competitor click fraud real?" (competitors 17% of click fraud; bots 38%). 2021, upd.
lunio.ai/blog/is-competitor-click-fraud-real

ClickCease — "Competitor click fraud: a case study" (Australian waste-disposal firms). Feb
2020. clickcease.com/blog/competitor-click-fraud-a-case-study/

ClickCease — Case study: The Rothenberg Law Firm / injurylawyer.com ($67,948; 6,195 clicks).
clickcease.com/case-studies/injury-lawyer.html

ClickCease — Case study: Eric B. Preston real-estate sites (~10%; one realtor ~40%). clickceas
e.com/case-studies/eric-preston.htmi

ClickCease — "The State of Click Fraud in SME Advertising" (1.8B clicks, May 2019-May 2020;
14.1% avqg; sector rates; $15k+/yr SME loss). 2020. clickcease.com/documents/The-State-of-Cli
ck-Fraud_bg_2c-.pdf

Google Local Services Help — "About automated credits for invalid leads" (answer 15100654).
support.google.com/localservices/answer/15100654

PPC Land — "LinkedIn drives the most bot clicks per ad dollar" (Lunio IT & Security report:
LinkedIn 15.34%, Bing 11.63%, Meta 5.37%, Google 3.90%; 64M clicks). Jun 2026. ppc.land/linke
din-drives-the-most-bot-clicks-per-ad-dollar-new-report-finds/

PPC Land — "Banking ads lose $295k yearly to fraud, Lunio finds" (86M clicks; LinkedIn
36.08%). Jul 2026. ppc.land/banking-ads-lose-295k-yearly-to-fraud-lunio-finds/

Metadata.io — 2026 B2B Paid Media Benchmark Report / "LinkedIn Ads cost for B2B" ($57.6M
spend; CPC $9.39; CPL LinkedIn $202, Google $524). 2026. metadata.io/benchmark-report-2
026 - metadata.io/linkedin-ads-cost-b2b

The B2B House — LinkedIn Ads Benchmarks (CPC $5.58-6.40; CPL $15-350). Dec 2025. theb2b
house.com/linkedin-ad-benchmarks/

Anura — Ad fraud statistics (25% of lead-gen form submissions invalid, 2024). 2025-26. anura.
io/fraud-tidbits/ad-fraud-statistics

Chili Piper — Form Conversion Rate Benchmark Report (14.1% of ~4M B2B demo-form
submitters disqualified). 2025. chilipiper.com/post/form-conversion-rate-benchmark-report

Apkopots 2026. gada 28. septembri - SaveMyBudget - savemybudget.io

40.

47.

48.

49.

50.

ol.

52.

53.

54.

59.

56.

S7.

SaveMyBudget

Lunio — "The cost of invalid traffic" (69.1% of performance marketers report fake leads). 2024~
26. lunio.ai/blog/cost-of-invalid-traffic

Lunio — Case study: Canto ($67,400/mo lost pre-protection; +$350k pipeline). lunio.ai/case-s
tudies/canto

Spider AF — "Fake leads are draining your LinkedIn Ads" (400 fake leads / 60 days). 2025. spide
raf.com/articles/fake-leads-are-draining-your-linkedin-ads-...

CHEQ — "Fake lead fraud protection" (~$20,000 and 550 hours per rep per year; ZoomInfo via
CHEQ). 2023-24. cheq.ai/blog/fake-lead-fraud-protection/

CHEQ — "Eliminating invalid clicks on your LinkedIn campaigns"; ClickZ — "Does LinkedIn
have an invalid click problem?" cheg.ai/blog/eliminating-invalid-clicks-on-your-linkedin-cam
paigns/ - clickz.com/does-linkedin-have-an-invalid-click-problem/46111/

PPC Land — "B2B sales teams estimate 32% of their CRM data is flawed, Firmable finds" (incl.
Lunio survey: 22.1% name corrupted CRM data as most damaging IVT effect). Sep 2026. ppc.la
nd/b2b-sales-teams-estimate-32-of-their-crm-data-is-flawed-firmable-finds/

Google Ads Help — Invalid Activity Credit report (answer 16826168); Search Engine Land —
"Google spotlights invalid click credits with new Ads help documentation". 2025. support.go
ogle.com/google-ads/answer/16826168 - searchengineland.com/...-479273

ClickPatrol — "Google Ads refunds" (~5% of contested clicks historically approved). 2026. clic
kpatrol.com/google-ads-refunds/

Business Wire — Vaudit: Google Certified Click Auditor recovers 8-15% of audited spend;
S100M+ refunds processed in 2025. Dec 2025. businesswire.com/news/home/2025120337387
2/en

Lunio — State of Click Fraud Report 2026 (131 senior marketers; 75.6% lose >5%; 5.3% use a
dedicated platform). May 2026. lunio.ai/state-of-click-fraud-report-2026

CHEQ — "Click fraud statistics 2023" ($10k/mo advertiser loses $12-15k/yr). Upd. Jan 2024. ch
eq.ai/blog/click-fraud-statistics-2023/

Search Engine Land — "Study finds small businesses waste 25% of their PPC budgets"
(WordStream). Oct 2013. searchengineland.com/study-finds-small-businesses-waste-25-per
cent-of-their-ppc-budgets-173917

Further reading consulted: ANA Programmatic Transparency Benchmarks 2023-25
(ana.net; digiday.com); Adalytics bot-filtration report, Mar 2025
(adalytics.io/blog/prebid-bot-filtration); Pixalate quarterly click-fraud benchmarks
(pixalate.com); University of Baltimore / CHEQ "Cost of PPC click fraud" 2020 (cheq.ai);
Alzahrani & Aljabri, "Al-Based Techniques for Ad Click Fraud Detection”, J. Sensor &
Actuator Networks 12(1):4, 2023 (mdpi.com); Gartner 2025 CMO Spend Survey
(gartner.com). Currency: GBP and EUR converted at £1 = $1.32 and €1 = $1.14, open.er-
api.com, 28 Sep 2026.
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